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Demo
(Exchange)
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Managed Services Providers
and Third-Party Risk
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Pretexting: The act of creating an invented scenario in order to…

…persuade a targeted victim to release information or perform some action. 
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Cialdini’s 
Principles of 
Persuasion

1. Reciprocation
2. Commitment & 

Consistency
3. Social Proof
4. Liking
5. Authority
6. Scarcity
7. Unity
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Demo
(VCenter)
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Final Thoughts 
& Takeaways



Thank You


